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Document/ 
Author/Data 
Production 

Definitions and Suggested 
Audiences and 
Stakeholders 

Metaphor/Imagery Subjects Identified & 10 most 
common words 

Themes/Positions and subject positioning identified 

Volkmann, C., K.E. 
Wilson,  Mariotti, 
S.,   Rabuzzi, D., 
Vyakarnam, S., 
Sepulveda, A. 
(2009) Educating 
the Next Wave of 
Entrepreneurs: 
Unlocking 
entrepreneurial 
capabilities to meet 
the global 
challenges of the 
21st Century World 
Economic Forum 
(WEF). 184 pages 
 
Author/Data 
Production 
A report of the 
Global Education 
Initiative with six 
authors identified. 
The report is the 
result of ‘bringing 
together 
stakeholders from 
the public and 
private sectors, as 
well as 
practitioners, 
experts and 
members of 
academia and civil 
society, to share 
existing knowledge 
and good practices’ 

Definitions 
“...we use a broad definition of 
entrepreneurship to include 
the pursuit of opportunities, 
whether they involve start-
ups, spin-outs, entrepreneurial 
activities in larger 
organizations (private or 
public), or social ventures.” (p. 
13). for the purposes of the 
report, entrepreneurship is 
defined as:“The pursuit of 
opportunity beyond the 
resources you currently 
control.” (Stevenson, 1983, 
1985; Stevenson and Jarillo, 
1991) (P.14) 
 

 
Audiences/Stakeholders 
Aimed at 'high-level policy-
makers and leaders from the 
private and academic sectors.' 
 
 

Workstreams with global and far-reaching 
scalable implications/ The role that 
education plays igniting entrepreneurship/ 
Transformational innovation in global 
governance/Global effort/ Different 
segments of the educational lifespan/ 
People who can “think out of the box”/ 
People in all sectors and at all ages/ 
Entrepreneurship education can be a 
societal change agent, a great enabler in all 
sectors/Facilitating the development of 
effective ecosystems that encourage and 
support the creation of innovative new 
ventures/ “rebooting” of the educational 
process/buy-in for action/ “waves” in 
entrepreneurship education/ The next wave 
of entrepreneurs/ Take efforts to the next 
level/  Bias for action and build concrete 
next steps for implementation/ a landscape 
of entrepreneurship education practices/ 
mainstreaming entrepreneurship in 
education/high-impact solutions/ multi-
stakeholder partnerships/ The 
multidimensional benefits entrepreneurship 
provides to society need to be illuminated/ 
The 'inner entrepreneur'/ A menu of action 
items/ a revolutionary, not an evolutionary, 
approach/ We need to leverage the power 
of innovation and creativity to guide our 
way to a healthy and prosperous future/ 
21st century methods and tools/ barriers to 
academic collaboration with business need 
to be broken down/businesses with an 
entrepreneurial culture/ filling market gaps 
the entrepreneurial ecosystem/ Measuring 
intangible outcomes/ entrepreneurial 
mindsets/ Gazelles (high growth 
businesses) 

Students (304); Entrepreneurs (187), 
Women (84); Educators (61); 
Teachers (58), Leaders (50); Young 
people (38), Policy-makers (32), 
Professors (30), Graduates (26), 
Researchers (21), Mentors (14), 
Practitioners (10), Academics (9;) 
Coaches (5),Lecturers (3),  Men (3), 
Female students (1),  Disadvantaged 
Youth (1), The very poor (2), 
Minorities (5), The disabled (3), 
Venture capitalists (3), The 
disadvantaged (1), Female 
entrepreneurs (2) Black males (1), 
Males (1) Male entrepreneurs (1, 
Women in many contexts  (1), 
  
10 most common words: 
Entrepreneurship (1210); 
University/ies (611); Education (920); 
Business (470); Entrepreneurial 
(404), Entrepreneurship education 
(372); Development (286) 
New (241); Need (234) 
Innovation/ative (218); Technology 
(213)   

Themes/Positions 
An urgent and non-negotiable imperative for all (need, must, 
should)/ Globalisation discourse - ‘A Global issue requiring global 
effort’/Entrepreneurship as a form of human capital evident in 
‘entrepreneurial ways of thinking and behaving’ and  
‘entrepreneurial mindsets’  (Entrepreneurial habitus?)/Need for 
persuasion and to ‘change’ mindsets/A focus on the  future – 

newness, change an innovation, 21

st

 century methods/Cultural 
hostility to entrepreneurship/ Entrepreneurship as economic 
driver and economic imperatives/Focus on the role of education 
and universities but not on educators/ Students more visible than 
staff/ Entrepreneurs more visible than staff/ Students and 
entrepreneurs both positioned as homogeneous and gender 
neutral groups/ Students positioned as not knowing about 
entrepreneurship and business creation/ Students as 
deficient/Women linked with social entrepreneurship and 
exclusion – less visible in HE chapter/ Armstrong 
‘entrepreneurship as a policy’ this is reflected by the higher 
occurrence of policy-makers as subjects above researchers, 
professors, etc.)/ There are many stakeholders involved/Males 
and females mentioned – not gender neutral 

EC (2007) The Oslo 
Agenda for 
Entrepreneurship 
education in 
Europe. 4 pages 
 
Author/Data 

Definitions 
No definitions provided 

 
Audiences/Stakeholders 
‘stakeholders (e.g. national, 
regional and local 

Entrepreneurial driving licence/ 
entrepreneurial mindsets/ relevant actors/ 
concrete actions/ entrepreneurial career 
paths/ embed as a horizontal element in all 
fields of study (entrepreneurial mindset) 
and as a subject in its own right 
(entrepreneurial skills)/ concrete cases/ 

Students (16), Teachers (16), 
Entrepreneurs (8), Educators (5), 
Young people (4), Researchers (2), 
Businessmen (1), Graduates (1), 
Parents (1); Pupils (1); Young 
entrepreneurs (1) 
 

Themes/Positions: 
For young people/ Focus on schools not HE/ Focus on support 
(difficult task?)/Entrepreneurship education not enterprise 
education/ Entrepreneurship education should develop 
entrepreneurial mindsets/Embed within all subjects/ Student and 
teachers equally represented/ Businessmen mentioned – only 
time gender is referred to – “not about turning children into 



Production 
An EC document 
with no named 
authors. An 
outcome of the 
Conference on 
"Entrepreneurship 
Education in 
Europe’ held in 
Norway in 2007. 
Made up of ideas 
advanced by 
stakeholders at that 
conference 

governments, business 
associations and 
entrepreneurs, promoters of 
programmes, school teachers, 
academics and students) 
…stakeholders can pick actions 
at the appropriate level, and 
adapt them to the local 
situation’ (p.1) 
 

spreading entrepreneurship across different 
fields/ Build common European and 
national platforms/create a "critical mass" 
of future teachers 

10 most common words: 
Entrepreneurship (50); Education 
(45) ; School/s (29) Entrepreneurship 
Education (23);  Support/ed/ing (17) 
Students (16);Teachers (16); 
Business (16) ; Entrepreneurial (16) ; 
Educational (9); Enterprise (9); 
Initiative/s (9) 
 

 
 

‘businessmen’” – androcentric and linking masculinity to business 
ownership?/Students as homogeneous/Conceive, develop and 
promote a label for "entrepreneurial schools" and"entrepreneurial 
universities"/Not just about business start-up/Gender neutral – 
only mention of gender = Businessmen/Colour 
blind/Homogeneity of groups (compare 2004 documents)/ 
gender and ethnicity invisible in 2006 and 2007 

EC (2006) 
Implementing the 
Community Lisbon 
Programme: 
Fostering  
entrepreneurial 
mindsets through 
education and 
learning. 12 pages 

 
Author/Data 
Production 
An EC document 
with no named 
authors. It is based 
on evidence 
acquired under the 
Community MAP 
programme 
described as a 
‘multiannual 
programme for 
enterprise and 
entrepreneurship , 
and in particular  
SMEs’ 

Definitions 
“Entrepreneurship refers to an 
individual’s ability to turn ideas 
into action. It includes 
creativity, innovation and risk 
taking, as well as the ability to 
plan and manage projects in 
order to achieve objectives. 
This supports everyone in day-
to-day life at home and in 
society, makes employees 
more aware of the context of 
their work and better able to 
seize opportunities, and 
provides a foundation for 
entrepreneurs establishing a 
social or commercial activity” 
(p.4). .No definition of the 
’entrepreneurial mindset’. 

 
Audiences/Stakeholders 
This communication serves as 
a reference for reviewing 
progress in policy 
developments for  use by 
public authorities in the 
member states  

balancing the stock of enterprises/ 
unlocking the entrepreneurial potential of 
women/ changing the mindset/ critical 
mass of entrepreneurship teachers/ active 
learning/ external actors/ promoting a 
more open mindset towards 
entrepreneurship/ Entrepreneurial 
mindsets/ entrepreneurial attitudes/ 
management of one’s own life 
‘responsible entrepreneurship’ will make it 
more attractive/ spreading the 
entrepreneurial spirit/ partnerships with the 
business world/ learning in practice/ 
knowledge transfer/ Academic spin-offs/ an 
entrepreneurial path/ a range of different 
instruments/ innovative pedagogy/ mobility 
of educators across Europe/entrepreneurial 
behaviour/ building an entrepreneurial 
spirit./  

Teachers (19); Students (18);  
Pupils (4); Young people (4); 
Children/s (3); Individuals (1); 
Mentors (1); Youngsters (1); Women 
(1) 
 
   
  
10 most common words: 
Entrepreneurship (95); 
Education (71); School/s (43); 
Entrepreneurial (22); 
Learning (21); Support/ing (21); 
Teacher/s (20); Students  (20); 
Training (19); Secondary education 
(18)  

Themes/Positions 
Entrepreneurship as economic driver for growth and employment 
up/ Entrepreneurship as key competence for ‘growth, 
employment and personal fulfilment’ not just about business 
ownership or start-up but generic attributes and skills/ 
Entrepreneurship as panacea for society and the economy 
‘necessary for personal fulfilment, social inclusion, active 
citizenship and employability.’ P.4 and as an ‘objective of 
education’; (p.11)/ Education systems are recognised as 
influential in shaping ‘attitudes and cultural references’ p.4/ 
Learning (21) rather than teaching  (8)/ Training (19) rather than 
teaching but no indication as to how this learning might be 
checked or manifest itself other than in setting up a business or 
‘being’ entrepreneurial/Teachers need to move between business 
and education (pracademic discourse?)/Persuasion discourse – 
overcoming cultural hostilities? Academic- vocational divide?/ 
Students and staff equally represented as subjects/ 
Entrepreneurship education not enterprise education (f0r not 
about)/Schools rather than HE/ Students = Gender neutral and 
homogeneous/Role models for young people/Ethnicity not 
mentioned/ A focus on  'responsible entrepreneurship’ will make 
it more attractive/ Entrepreneurship is a key competence for all/ 
Skills more important than knowledge/ Younger people rather 
than older people/Women as economic resource to be exploited 

EC (2004)Action 
Plan: The European 
agenda for 
entrepreneurship. 
20 pages 
 
Author/Data 
Production 
Based on the public 

Definitions 
No definition offered but 
suggests that: 
“Entrepreneurship is a major 
driver of innovation, 
competitiveness and growth”. 
‘Entrepreneurial mindset’ is 
mentioned but not defined. 

 
Audiences/Stakeholders 

SME friendly/ entrepreneurship is a vehicle 
for personal development/ tailor-made 
support for women and ethnic minorities/ 
the entrepreneurial gap/Clusters could 
provide an impetus to growth/encourage 
spin-offs/ Europe’s entrepreneurial 
challenge/ Improving the flow of 
finance/entrepreneurial challenges/the 
business community/ Portraits of 
failure/obstacles in the tax and legal 

Entrepreneurs (54); Ethnic 
minority/ies (7); External experts (4); 
Women and ethnic minorities (2); 
Pupils (2); Student/s (2);  
Policymakers (1);  Women (1); 
Teachers (1); 

 
10 most common words: 
SMEs (74) ; Business (74); Action/s 
(70); Entrepreneurship (64); 

Themes/Positions 
Focus on the business community /an ageing population 
‘aggravates’ the entrepreneurial gap in the EU/ Entrepreneurs 
defined as a group/ USA is a benchmark Europeans less inclined 
to entrepreneurship – deficiency discourses/ 
Entrepreneurship as a career/ Lots of support needed (difficult 
task?)/ Ethic minorities – 7 mentions, women 3 (2 linked to 
ethnic minorities) – men mentioned 0 times (‘othering’ of all but 
men)/ Positive link between entrepreneurship and economic 
growth/ Skills more important than knowledge/ 



consultation that 
followed the 
publication of the 
Green Paper 
‘Entrepreneurship 
in Europe’ (2003) 
and dialogue with 
dialogue with ‘SMEs 
and their 
representatives’ 

No audience defined but 
stakeholders include  ‘national, 
regional and local public 
authorities, entrepreneurs, 
business organisations, 
support providers, universities 
and think tanks’ and there is 
mention of the ‘audience of 
stakeholders’ 

environment/ Balance of risk and rewards/ 
promoting entrepreneurial values and 
addressing the fear of risk-taking/ 
Failed entrepreneurs are confronted with 
the stigma of failure/marketplaces for 
buyers and sellers of businesses/ 
audience of stakeholders boosting 
entrepreneurship/ there is no silver bullet 
for creating a more entrepreneurial Europe/ 
Europe’s untapped potential/a complex set 
of mutually interacting framework 
conditions, attitudes and skills/ 
Internationalisation/‘value’ innovations/ 
foster networks, partnership events and 
clusters/market failures/fast-growing 
enterprises, or gazelles/cluster policies/ 
forging strategic links among clusters/give 
SMEs a stronger voice/cross-border 
activities/ business-friendly/More 
entrepreneurial mindsets/A better business 
climate 

Entrepreneurs (54); Policy/ies (50); 
Support/ing/ive (40); 
Entrepreneurial (38);  Enterprises 
(31); Social (23)   
 
  
   
   
 

Entrepreneurship is a major driver of innovation, competitiveness 
and growth Also, personal development and social cohesion – it’s 
the answer to all our problems/ Europe needs more 
entrepreneurs to strengthen its economic position/ Currently 
failing to encourage enough people to become an entrepreneur/ 
The opportunity to own one’s business should be offered to 
everyone, regardless of background or location/ Comparisons 
with the US/ The two fundamental issues for Europe are how to 
produce more entrepreneurs? And how to get more firms to 
grow?/ Allow everyone to seize opportunities by presenting 
different ways of being an entrepreneur (e.g expansion-driven, 
craft, part-time or co-operative entrepreneur)/ 
Entrepreneurship education in universities should be available for 
students and researchers from all fields, notably technical 
universities/ entrepreneurship education for all pupils throughout 
the EU/ wide agreement that risk is intrinsically linked to 
entrepreneurship 

BERR (2008) 
Enterprise: 
unlocking the UK’s 
talent HM Treasury. 
102 pages 
 
Author/Data 
Production 
No named author – 
collaboration 
between HM 
Treasury, 
Department of 
Business, 
Enterprise and 
Regulatory Reform 
and ‘Unlocking 
Talent’ – positioned 
as an organisation 
of some sort. This 
report is the result 
of ‘listening to over  
600 small 
businesses and 
entrepreneurs from 
all sections of the 
community’ 
working with them 
and drawing on 
international 
evident this 
document outlines 

Definitions 
Enterprise or entrepreneurship 
not defined by identified as 
‘one of the five drivers of 
productivity’. The five enablers 
of enterprise are: culture; 
access to finance; knowledge 
and skills; regulatory 
framework; and business 
innovation’  with  and linked 
with ‘the ambition to start, 
grow and innovate 
within business’ (p.5) 
 

 
Audiences/Stakeholders 
Audience not specified but 
suggestion that the aims and 
objectives in the documents 
are aimed at empowering 
‘regional and local 
government’ to tailor 
measures and policy to specific 
regional needs. 
 

Enterprise vision/A culture of 
enterprise/Enterprise economy/ 
Enterprising spirit/women-friendly/The 
globalised economy/ Globalisation/Global 
competition/The international language of 
business international reach/ The 
international flow of ideas/ Enterprising 
economy/enterprise economy/ unlocking 
talent/closing the gap enterprise vision/ 
enablers of enterprise/drivers of  
enterprise/ spark an idea (aimed at 
women)/ seamless enterprise education/ 
mezzanine finance/ mezzanine products/ 
mezzanine proposals/ business angels/ 
innovation vouchers/ the narrowing of the 
productivity gap/ ‘born global’ companies/ 
releasing the energy and innovative 
capacity of firms competing in free and fair 
markets/ Enterprise 'champions'/Personal 
bankruptcy and business liquidation 'casts a 
long shadow' in the UK/ shaping aspirations 
and motivation/enterprise inequalities/ 
female friendly information/ unleashing 
young peoples’ entrepreneurial talent/ skills 
deficiencies/shortage of skills/ the beating 
heart of a new entrepreneurially-minded 
nation/ bringing the boardroom into the 
classroom/ A simple customer journey 
key building blocks of a successful 
economy/“Stellar” businesses and “non-
stellar” businesses/ female friendly 
information/Knowledge-intensive services/ 

Women (102); Entrepreneurs (58); 
Young people (35);  Employers (24); 
Students (18); Women entrepreneurs 
(13);  Individuals (18); Men (11); 
Staff; (9); Users (7); Pupils (6) 
Mentors (6); Role models (6); Young 
entrepreneurs (5) Ethnic minority 
businesses (5); Female entrepreneurs 
(4); Younger people (4); ethnic 
groups (3); ethnic minority 
communities;  Workers (3); Teachers 
(3); Ethnic minority communities (3); 
Older people (3); Ambassadors (2);  
Citizens (2);Enterprising individuals 
(2); Male and female mentors 
(2);Owner-managers (2); Self-
employed women (2); White 
groups(2); Post-graduates (2); Girls 
(1) Enterprise champions (1); 
Pakistani and Bangladeshi women 
(1); Girls (1); Graduates(1)Non-
ethnic minority businesses (1) Skilled 
workers (1);STEM graduates (1) 
Under-graduates (1); Vulnerable 
workers (1); self-employed men (1);  
Lecturers (1); School pupils (1); 
Secondary school pupils (1);  Primary 
school pupils; the over 50s (1); 
University students (1); ethnic 
minority ambassadors (1);  Diploma 
students (1); MBA students (1); 
Social entrepreneurs (1); Black 

Themes/Positions 
Enterprise culture – enterprise economy/ Globalisation/  Skills 
rather than knowledge/ Enterprise is a talent/ Driver for 
economic growth / US is a benchmark for women’s enterprise 
(women in the UK lag behind both men and women in the US)/ 
Focus on younger people/ Unlocking the UK's talent (people’s 
talent 'belongs' to the UK – UK PLC)/ The UK positioned as an 
objective ‘thing’ - Talent suggests traits? 'natural' ability?/ Lots of 
groups mentioned – this is important for everyone 'giving 
everyone the opportunity to be entrepreneurial' – those in work 
and those in education (tension between using term talent and 
encouraging everyone?)/ STEM graduates the only discipline-
related ones identified – innovation closely linked to technology./ 
Targeting young people through football (gendered?)/ women 
score consistently lower than men (deficit model) – need to focus 
media campaign on women/ Entrepreneurial success not valued 
by society/Universities as a focus for innovation/ Students and 
graduates deserve high quality enterprise education/ Everyone 
who isn't a white male is in need of help – white males = 
benchmark for everyone else – they are the 'best' and should be 
aspired to/ Social enterprise linked with deprived areas and 
ethnic minority groups/ Ethic minority groups and women  
closely linked/Unlocking talent – freeing it from constraints/ 
Deficiency discourses/ Training, and  skills emphasised (not 
teaching or learning)/ Refers to entrepreneurs as a specific group 
/ Homogeneous group.  Economic drivers of enterprise/ Women 
main group identified but sense of homogeneity/ women or 
female students, graduates or undergraduates not mentioned. 
Women as a group singled out as in need of support /All mention 
of men  in comparison to women (men used as benchmark 
against which to judge women – deficit model?)./Women lack 
financial skills and knowledge/Families and children are  women's 



a framework of  
‘five enablers’ of  
enterprise. 

 

open and networked approaches/ 
fostering productive clusters and networks 
across universities/ Hidden Innovation 

Africans (1); Bangladeshis (1); 
Pakistani people (1);Chinese people 
(1); Indian people (1)   
 
10 most common words: 
Enterprise (490); Support/ed/ing 
(211); Skills (144);); Growth (144); 
Women (102) Small business/es 
(101); Work (86); Policy/ies (84); 
Opportunity/ies (80); Knowledge 
(73); Economic (72)  

concern and responsibility/ A lot of support is needed (it is a 
difficult  to 'make' women enterprising? – deficiency discourse/ 
Students and young people positioned as homogeneous groups 

Herrmann, K 
(2008) Developing 
Entrepreneurial 
Graduates: 
Putting 
entrepreneurship at 
the centre of higher 
education.. 68 
pages 
 
Author/Data 
Production 
Result of a project 
coordinated by 
Keith Herrmann 
and written by him 
on behalf of the 
project team. 

 
Draws on an expert 
panel comprising Dr 
Elizabeth 
Gatewood, Dr Tony 
Mendes, Prof. Allan 
Gibb, Uffe Elbaek, 
Prof. Daniel Hjorth, 
David Clews and 
Ian Ritchie 

Definitions 

‘Entrepreneurship is 
not solely about business skills 
or starting new ventures; it is 
a way of thinking and 
behaving relevant to all parts 
of society and the economy.’ 
(p.12) 
 
“Entrepreneurship education 
is a process which develops 
individuals’ mindsets, 
behaviours, skills and 
capabilities and can be applied 
to create value in a range of 
contexts and environments 
from the public sector, 
charities, universities and 
social enterprises to corporate 
organisations and new venture 
start-ups. Entrepreneurial and 
enterprising graduates 
should be equipped to fulfil 
their potential and to create 
their own futures.”( p.12) 

 
Audiences/Stakeholders 
Universities 
internal and external 
stakeholders - national, 
regional and local 
government, funders and 
employers, as well as those 
within HEIs. entrepreneurs 
and university leaders, 
lecturers and tutors 

A globe is used on the cover – signifying a 
global marketplace/ a world wide job 
market)/Entrepreneurial mindsets*/ The 
‘entrepreneurial life-world’ */ 
Entrepreneurial economies*/ 
Entrepreneurial and innovative mindsets*/ 
Entrepreneurial teaching and 
Learning*/ Creating an entrepreneurial 
culture*/ The entrepreneurial university* 
Entrepreneurial capacity*/ Enabling 
environments / Entrepreneurial outcomes* 
Whole-campus approach/Curiosity-driven 
research/Symbolic importance of strong 
visible leadership/ The future world/ 
Diverse voices/Global awareness/ About 
weaving a seamless interface between 
theory (academic curriculum) and practice/ 
(entrepreneurial action*)./ The 
entrepreneurial learning opportunity*/ 
(developing) a language for 
entrepreneurship in HE / The spillovers 
from the co-creation of new knowledge and 
practices/ The ‘next generation’ of 
entrepreneurship educators/ Aiming for an 
Optimum Fully Integrated Model for HEee 

 
* Tendency to use entrepreneurial as a 
suffix as if there are no debates around  
what entrepreneurial  IS or MEANS 
 
 

Students (112); Entrepreneurs (42) 
Stakeholders (35); Staff (24); 
Academics (21); Alumni (19); 
Educators (16) Vice-chancellors (15); 
Entrepreneurship educators (13); 
Role Models (6); Employers (5); 
Lecturers (5); Funders (3); Mentors 
(3); Professors of Practice (3); 
Careers advisers (2); Experts (2); 
Policymakers (1); Social 
entrepreneurs (1); entrepreneurs-in-
residence (2)  Tutors (2;) Young 
people (2); Women business owners 
(1); Lecturers (5); Employers (5); 
Practitioners (4); Business People 
(1); Real entrepreneurs (1); Local 
entrepreneurs (4); Creative 
entrepreneurs (1); Researchers (1); 
university leaders (1) 
 
10 most common words: 
Entrepreneurship (240); 
Entrepreneurial (205); Student/s 
(149); Develop/ment (145); 
University/ies (131); 
Learn/learning (129);  Business/es 
(115); Experience/s/d/ial (75); 
Entrepreneurship Education (71); 
Graduate/s (64) 

Themes/Positions 
Cultural hostility to ‘business’ in  academia – need for cultural 
change/ Non-negotiable imperative - NESTA, NCGE and CIHE 
understand that it is imperative for our students to develop their 
entrepreneurial abilities, - “essential to our future success”/Sense 
of urgency – through use of the words need (52), should (24), 
must (7) –‘call for action’/ Globalisation/ globalised economy/ 
The ideology of certainty?  Needs a pedagogy of certainty?/ 
Entrepreneurship and entrepreneurial skills as a panacea for the 
globalised world?/ Not just for business – everyone should be 
entrepreneurial/  Public and voluntary sectors can also benefit/ 
Moving towards the entrepreneurial university (intertextuality)/ 
About developing entrepreneurial mindsets (cf. inculcating an 
entrepreneurial habitus and accruing entrepreneurial capital?)/ 
entrepreneurship education has low status – needs to be raised, 
also status of staff working in it/Focus on the future – 
futurology?/ Entrepreneurship education needs to be embedded 
within every subject/ Learning not teaching, students not staff/ 
Students, entrepreneurs and stakeholders more important than 
educators, HE staff and academics?/ Hard and soft skills/ Gender 
neutral –  women mentioned once but not in main text – as part 
of a biography of one of the expert panel members/ Need to 
change form learning about to learning for/ Business 
entrepreneurs are different from social entrepreneurs/  Rather 
than separating entrepreneurship from the individual it places it 
firmly within them/ Research of relatively little interest? 
researchers mentioned once 

Moreland, N. 
(2006) 
Entrepreneurship 
and higher 
education: an 

Definitions 
‘entrepreneurship initially may 
be defined as, ‘the process of 
uncovering and developing an 
opportunity to create value 

Knowledge-driven economy 
Entrepreneurial cast of mind 
Change orientation 
‘quality signals’ 
culture of enterprise and Enterprise culture 

Students (37); graduates (25); 
Individuals (8); Entrepreneur (6) staff 
(1) Single person enterprises (1); 
Single Entrepreneur (1); Sole Trader 
(1); Social entrepreneurs (1); 

Themes/Positions 
Enterprise culture/ Globalisation/ Learning rather than 
teaching/Students rather than staff/Practical rather than 
academic/ Skills rather than knowledge/ Supporting graduates 
and students into self-employment/ Students learning skills for 



employability 
perspective . 24 
pages 
 
Author/Data 
Production 
Named author. 
Report produced 
for the HE 
Academy. Based on 
secondary rather 
than primary data. 

through innovation’ (NCGE 
2003).’ (Moreland, 2006 p.4) 
 
Audiences/Stakeholders 
staff in higher education 
institutions who are 
considering the enhancement 
of student employability’   

Employability plus  
   

minority ethnic entrepreneurs (1); 
female entrepreneurs (1); eco-
entrepreneurs (1) 
 
10 most common words: 
Education (149); Employability (117); 
Entrepreneurship (104); Learning 
(54); Skill/s (47); Self-employed/Self-
employment (39); Graduate/s (38); 
Student/s (37); Enterprise (35); 
Support/ed/ing (22) 

entrepreneurship/ Entrepreneurship = a special form of 
employability/ Female and minority ethnic as entrepreneurs but 
not white or male mentioned (unspoken white, male-normative 
assumption?) /students presented as homogeneous. 

Howard Davies 
(2002) A Review of 
Enterprise and the 
Economy in 
Education.  68 
pages 
 
Author/Data 
Production 
Named author. 
Based around 
findings of a review 
team that consulted 
'organisations, 
business and 
individuals'. Data 
production 
methods: A survey 
of previous 
government 
initiatives since 
1986; public 
consultation with 
business, schools 
and colleges; focus 
groups with key 
stakeholders; MORI 
commissioned to do 
primary data 
production and 
focus groups with 
600 young 
people,l(5 -  18 
years old); 1500 
business surveyed; 
17 school visits 

Definitions: 
Enterprise capability: the 
capability to handle 
uncertainty and respond 
positively to change, to create 
and implement new ideas and 
new ways of doing things, to 
make reasonable risk/reward 
assessments and act upon 
them in one’s personal and 
working life. This depends on 
the development of: 
• Knowledge and 
understanding of concepts - 
organisation, innovation, risk, 
change; 
• Skills - decision-making 
(particularly under conditions 
of uncertainty), personal and 
social, leadership, risk 
management, presentational; 
• Attitudes - self-reliance, 
open-mindedness, respect for 
evidence, pragmatism, 
commitment to making a 
difference; 
• Qualities - adaptability, 
perseverance, determination, 
flexibility, creativeness, 
improvisation, confidence, 
initiative, self-confidence, 
autonomy, action orientation 
 
Audiences/Stakeholders 
‘The government’ is suggested 
as the main audience for this 
report – which makes 
recommendations for the 
embedding of enterprise 
throughout the primary, 
secondary and tertiary 

The world of work is changing fast/ the 
essential toolkit of the effective 
entrepreneur// a more dynamic economy/ 
a more enterprising workforce/ hard-edged 
evaluation of the outcomes/ school 
career/'elbowing out' other essential 
elements of the curriculum. 
building enterprise capability/Quality 
signals/build a picture of current provision 
overarching outcome/Financial literacy/ 
strands of activity/ education for work 
education through work/ work shadowing/ 
“mini-enterprise” / link organisations/ fast-
moving economic and political 
environment/ delivery mechanism for 
enterprise learning/ agenda of change/ 
education-business link activity/gap in 
provision/mix of activity student-owned/ 
Teacher-focused activity, deliver effective 
outcomes/“anti-business” culture/quality 
and access are patchy/ effective supporting 
mechanisms/ systematic national 
monitoring and evaluation of enterprise 
capability/ a benchmark level of provision/ 
‘Enterprise Experience’/ stand-alone high 
quality enterprise activity/  meaningful 
levels of enterprise elements/ a single 
optimal route/ capacity-building in the 
broker sector/ man-days/ a mutual 
development resource for schools and 
business support/ enterprise-rich work 
experience placements/ Enterprise week 
School-facing advisory Enterprise Officers 
essential foundation for sustained 
partnership/ the catalyst for longer term 
partnerships/ A national benchmark of 
young people’s enterprise capability/ 
This picture points to a clear need for 
better evaluation 

Young people (157); Teachers (85); 
Pupils (54); Students (34); Brokers 
(28); Employers (11); Staff (12) 
Business people (14); Employees (3); 
Entrepreneurs (7); Headteachers (7); 
Individuals (5);  Managers (5);   
Changemakers (4); School leaders 
(4); Role models (2); Stakeholders 
(2); Adults (2); Facilitators (2); 
Business partners (1);   Budget-
holders (1); Enterprise officers (1);  
Learning mentors (1); 
 
10 most common words: 
Enterprise (346);  School/s (275); 
Education(214); Learning (163); 
Young people (157);  Work (143);  
Teacher/s (104); Support/ed/ing 
(90); Curriculum (85); Pupil/s (64) 
 

 
 
  

 

Themes/Positions 
Gender neutral – pupils, not boys or girls, gender not mentioned. 
Focus on schools rather than HE – but no suggestion about how 
to develop these ideas at a higher level (i.e. in HE) or how these 
ideas link with HEee/ Schools ‘positively hostile to 
entrepreneurship’/ Benefits need to be measured and 
benchmarked – the attributes of an enterprising workforce  can 
be measured/ About creating the employees and workforce of 
the future/ Brokers are needed to procure, design and deliver 
'enterprise learning packages' – teachers aren't competent 
enough to do this/ Education has a responsibility to prepare 
students for world of work – but this world has changed – need 
enterprise skills to cope with this/ Enterprise is a set of 'skills, 
attitudes and capabilities' (Capital and Habitus?)/ Need to 
provide for their own futures (shift of support from state to 
individual?)/ About making choices and managing risk/ Main 
outcome is employability/ A form of work experience/ Needs 
monitoring and evaluating/ Need to engage business in the 
education system/Teachers don’t understand the world of work 
outside education – need training and support/ A new area for 
schools. 



education systems 

Botham, R. &  
Mason, C. (2007) 
Good Practice in 
Enterprise 
Development in UK 
Higher Education . 
105 pages 
 
Author/Data 
Production 
A joint report from 
The Higher 
Education Academy 
(HEA), The Council 
for Industry and 
Higher Education 
(CIHE), Make Your 
Mark Campaign and  
The Small Business 
Service (SBS). An 
NCGE research 
report working 
paper 

 
A survey and 
overview of formal 
and informal 
provision of 
entrepreneurship 
and enterprise 
education with UK 
HEIs as a result of 
a survey of 127 
HEIs with a 
selection of case 
studies of within UK 
HEIs deemed to 
meet their 
framework of 
outcomes and also 
draws on over 
twenty experts in 
the field and from 
NCGE mapping 
experiences in this 
area. 
 

Definitions 
Acknowledges the debates 
around definitions but suggest 
that enterprising individuals 
and entrepreneurs can be 
distinguished – with 
entrepreneurs primarily linked 
with setting up and running a 
business. 
 
Audiences/Stakeholders 
As the aim is to ‘guide the 
development of HEI activities’ 
audience is those involved in 
that; staff, institutions, policy-
makers and funders 

The ‘entrepreneurial life- world’/ creative 
destruction/ An entrepreneurial mindset / 
the knowledge economy/ ‘central’ delivery 
mechanisms/ ‘embed’ enterprise education/ 
commercial exploitation/ enabling and 
supporting spinouts/knowledge transfer 
business birth rate and graduate retention/ 
‘third stream’ funding/ scaling up activity/a 
‘spare time’ activity/ the enterprise 
challenge/ exploiting synergies/ academic-
industry links/ entrepreneurs and students 
can be readily ‘networked’/ a resource of 
business people(collective noun?)/ a pool 
of business mentors/opportunity 
recognition for wealth creation/ grow a 
business a ‘ladder of learning’ – from 
lecture (at the bottom) to experience at the 
top/ Real World Practical Courses/ 
interactive lectures/ an explicit celebration 
of success/ employability’ module/ the 
‘external’ entrepreneurial community / 
bringing discipline ‘cultures’ together/ 
University hatcheries and incubators/ ‘Boot 
Camp’/ to develop a fitness for business life 
through selected learning apparatus or kit 
(sport and army metaphors?) /‘fitness 
routines’/a web-based ‘enterprise thinking 
tool’,/an entrepreneurship ‘hard sell’/ 
Student Performance/ enterprise 
everywhere and entrepreneurship 
nowhere/ creating a more entrepreneurial 
culture 
 

Students (314); Staff (131); 
Entrepreneurs (76); individuals (40); 
Graduates (38)  ); mentors (22); 
'would be' entrepreneurs (20);  
Customer/s (18); clients (13); 
Employer/s (11); Employee/s (11) 
Stakeholders (10); Manager/s (9); 
Academics (7); Creative industry/ies 
entrepreneurs (4); Practitioners (4);  
Venture capitalists (4); Aspiring 
entrepreneurs (3); Bankers (3); 
Business owners (2); committed 
individuals (2);  Educators (2) Local 
entrepreneurs (2); Non-graduate (2);  
'Real' entrepreneurs (2) Trainers (2); 
Alumni entrepreneurs (1); business 
people (1); Existing entrepreneurs 
(1);  Females (1); High tech 
entrepreneurs (1); lecturers (1); 
Males (1); Managers (1); Real world 
entrepreneurs (1); Successful 
entrepreneurs (1); TV entrepreneurs 
(1);  
 
10 most common words: 
Business/es (668); Enterprise (547); 
Student/s (456); Entrepreneurship 
(389); Develop/ment/ing/ed (291); 
Education (273); Graduate/s (193); 
Science/s/ific (173); Outcome/s 
(160); Technology/ies/ists (149) 

Themes/Positions 
Gender neutral – students seen as homogeneous? Only 
distinction by course level  and discipline/ Although about 
education staff and students mentioned 352 times and staff 
mentioned 131 times, teaching (60) learning (53)/Science and 
technology focus/ Target driven - measuring (outcomes/ ‘Real’ 
entrepreneurs as opposed to other types like aspiring, would be, 
etc/ Lots of 'types' of entrepreneurs – although ‘real ones’ 
mentioned/ Being enterprising is an individual thing/ 
entrepreneurs are linked closely with setting up and running a 
business/ Distinguish between ‘education about’ and ‘education 
for’ entrepreneurship/ Enterprise is currently an in vogue 
marketing word – fashion, fad or novelty?/ third stream funding 
– not core, an add-on – fashion, fad?/New feature – with lots of 
plans for the future in HEIs (future focused, futurology?)/ 
Activities are being changed from year to year (experimentation, 
lack of stability, market demands?)/ About employability of 
graduates (responding to external market forces?)/ enterprising 
individuals/ enterprise education is encouraged because it 
introduces non-traditional learning mechanisms/ HEee as a driver 
for pedagogic change (non-traditional learning mechanisms)/ 
Access to HEee can be based on discipline (Business, 
engineering, science, technology-based small amount in creative 
industries – gendered implications?)/ ‘real’ entrepreneurs. – exist 
outside the HEI and need to be brought in/ skills and practice 
focused. Privileging of experience (Discipline as a region not a 
discipline?) the term ‘real’ is used 47 times/ About success (what 
about the ‘reality’ of failure?)/Different disciplines = culture 
clash/ PhD students and researchers are a difficult market to get 
involved in enterprise activities and education/ 
motivating students to an entrepreneurial career/ 
talk of importance of people who reflect the sudents – role 
models cf. Bourdieu/ not business know-how but business ‘how 
to’ and ‘business know-who’/ enterprise as ‘market 
differentiation’ for less-research oriented HEIs/ cultural hostility 
and resistance to vocationalism (too Thatcherite)/ Tensions 
between practitioner lecturers and academics  

NCGE (2007) 
Enterprise and 
Entrepreneurship  

Definitions 
Entrepreneurship and 
enterprise not defined, 

enterprising university  
entrepreneurial university 
technology transfer  

Students (11) ; Staff (7); Female (4); 
Male (4); Overseas students (2); 
Graduates (1); Stakeholders( (1); 

Themes/Positions 
A suggestion of equal gender engagement/ students – about 
experiences at university (not graduates)/ Importance of funding 



in Higher 
Education.  8  
pages 
 
Author/Data 
Production 
No named author. 
Results of 2007 
survey of Enterprise 
and 
Entrepreneurship in 
Higher Education, 
conducted across 
127 universities in 
England serving a 
student population 
of 1.76 million 

Entrepreneurship and 
enterprise education not 
defined. 

 
Audiences/Stakeholders 
No audience identified. 

 Business people (1); Business owners 
(2); Professors of practice (1) white 
(1) non-white (1) 

 
10 most common words: 
Entrepreneurship (32) Enterprise 
(28); Student/s (26); Funds/ing (24) 
Provision (22); Development (20); 
Engagement (15); Education (12); 
Business/es (11); Region/al/ly (11); 
Support/ed/ing (9) 
 

for this activity. Training/careers and learning before teaching 
and pedagogy issues/ Service provision to students 
(customers?)/ About engagement not education or learning. 
Important to the region/ Students not staff/ Professors of 
practice – pracademic/Equal distinguishing of male and female/ 
Distinguishes business people from business owners. 

Hannon, P. (2006) 
Defining a Research 
and Education 
Policy Framework . 
23 pages 
 
Author/Data 
Production 
Named author. The 
result of a one 
month project with 
ISBA professors 
from the UK – 
secondary data – 
review of selected 
key works to 
identify reported 
barriers and drivers 
for graduate 
entrepreneurship 
which are 
important for policy 
makers, educators 
and practitioners. 
Primary data 
collected through 
focus groups and 
interviews with 
stakeholder 
communities 

Definitions 
No definition but linked to 
graduate self-employment and 
business creation. Outlines 
definitions fro reviewed 
materials based around ‘risk-
taking’, ‘attitudes and 
behaviours’ and ‘intentions and 
self-efficacy’ 
 
Audiences/Stakeholders 
Commissioned by NCGE. 
Audience = Policy-makers, 
educators, academics and 
practitioners interested in the 
broad fields of enterprise and 
entrepreneurship and in 
particular student enterprise 
and graduate start-up in UK 
Higher Education Institutions 

bringing the future forward for nascent 
graduate entrepreneurs/building 
institutional capacity and educator 
capability/creation of opportunities and 
environments for entrepreneurship/ 
Entrepreneur community/ entrepreneurial 
attitudes/ a sense-making framework/ a 
robust evidence base/ an attractive life 
option/ diversity and complexity of factors/ 
knowledge base is “broad, fragmented and 
growing”/ Graduate Entrepreneurship 
Choice Trajectory/ the journey to graduate 
entrepreneurship/ entrepreneurs as 
coaches and mentors not just as 
storytellers/ ‘the guide on the side rather 
than the sage on the stage’/ 
entrepreneurial process model 
incorporating behavioural and situational 
factors/ entrepreneurial antecedents 
integrative concept models/ entrepreneurial 
initiation/ new venture /  lack of student 
‘propensity to act’/ diverse stakeholder 
community/engaging ‘students in their 
world’/Knowledge gaps/ A confused 
environment/ Added value research/  
University value system is dominated by 
theoretically orientated activity/ Practice-
orientated experiential learning/ Bring the 
future forward/ entrepreneurial alumni 
identity and community / map the 
transition process from student to 
entrepreneur / reduce time lags between 
thinkers and doers / inspire student 
desirability and engagement / diverse 
learning preferences and needs/ knowledge 
enhanced individuals effective opportunity 

Students (29); Entrepreneurs (19); 
Graduates (18); HEIs (16);  
Educators (13); Academics (4); Policy 
makers (4); Practitioners (4); Female 
entrepreneurs (3); Individuals (3); 
Coaches (2); Business owners (1); 
Ethnic minority entrepreneurs ;(1); 
External experts (1); Mentors (1); 
Teachers (1); Staff (1); Story tellers 
(1) Women (1) 
 

 
10 most common words: 
Entrepreneurship (206); 
Education (81);  Graduate (72); 
Business (70); Graduate 
Entrepreneurship (59); Student/s 
(57);  Entrepreneurial (56); 
Experience/s (38); 
Entrepreneurship education (35); 
Small business (31) 

Themes/Positions 
US as a benchmark/ A shift in the literature from the 80s and 
‘well-known’ concepts such as risk-taking and attitudes and 
behaviours to ‘intentions and self-efficacy/ Historical review 
intention integrates attitude and behaviour theory, self-efficacy 
and social learning theory/the challenge to the academic 
entrepreneurship education community is to develop a solid 
theoretical base upon which to build pedagogical models/ 
Entrepreneurship and enterprise closely linked to careers but the 
relationship is complex/ Entrepreneurship education programmes 
are social experience/ Start-up founders are more highly 
educated than those who are not and business owners are ore 
highly educated than the general population (a clash with the 
common discourse of the ‘self-made man?) / More experiential 
based pedagogies are needed 
Few attempts to measure the influence of education  
dominance of pedagogical ‘content’ driven approaches, rather 
than andragogical ‘process’ orientation is noted (Bechard and 
Toulouse 1991)/ Entrepreneurship can be taught so need to 
move on to ‘what’ is taught/ A new paradigm is needed to 
position  entrepreneurship education as an ‘independent 
academic discipline’ (implying that is isn’t viewed as such 
currently)/low status needs raising/ tension between theory and 
practical activity – ‘about’ and ‘for’ entrepreneurship/ 
the pedagogical challenge of creating uncertain, unstructured, 
ambiguous, risky environments/ Teachers becoming educators 
and coaches/ generalisations difficult/there needs to be a better 
understanding of the processes of transition from student to 
entrepreneur in different contexts/ There are lots of barriers to 
graduate entrepreneurship/ a lack of sufficient quality 
entrepreneurship educators and an understanding of their 
development needs/ A lack of student ‘propensity to act’/ 
Most successful role models are ‘diagonally’ opposite to students 
‘uneducated, untrained, unsupported and very rare’/ 
A complex area with varied influences including class, social 
acceptance and perceived value (i.e. it’s not a neutral term or 



environments /Illuminating the Graduate 
Entrepreneurship Landscape/ the Journey 
from Student to Entrepreneur 

 

 
 

area)/Students need ‘to experience’ in order to learn – an 
assumption that they have no experience?/ Need to change 
perceptions for greater respect/Need to expose more students to 
enterprise and entrepreneurship/ White male norm – positioned 
with respect women/female and ethnic minority entrepreneurs 

Kirby, D. (2006) 
Creating 
Entrepreneurial 
Universities: A 
Consideration . 17 
pages 
 
Author/Data 
Production 
Named author. No 
data production, 
based on secondary 
data (policy and 
research) 

Definitions 
Acknowledges that there is no 
unified, agreed or standard 
definition of ‘entrepreneurial 
culture’ but ‘it is assumed that 
at the heart of any 
entrepreneurial culture, be it in 
universities or elsewhere, is 
the ability to “innovate, 
recognise and create 
opportunities, work in teams, 
take risks and respond to 
challenges….” (Department of 
Employment, 1989.3) 
 
Audiences/Stakeholders 
HEI staff – to support them to 
with students and to 
encourage a ‘more 
entrepreneurial attitude within 
HEIs 

The heart of entrepreneurial culture 
/Planning horizon/Pet projects/Creative 
people are a pain in the neck/‘Enterprise’ 
provokes “an image of shady villainy, a fifth 
column gnawing away at the basic values 
that define a university, a wolf 
masquerading as a milch-cow”/It is not all 
doom, gloom and despondency/ Forces 
within universities/ Growing a business/ 
organic organisation/ cellular structure/ 
growth as different cells of an organisation 
/Patient money/ Freedom from turfiness/ 
Intrapreneurs will surface automatically / 
Hard and soft support/Competitive and 
turbulent marketplace/ technology leakage 

Entrepreneurs (16);  Individuals (16);  
Academics (12) Intrapreneurs (11); 
Managers (7); Students (8); 
Employees (3); Academic staff (2); 
Employers (1); The CEO (1); The vice 
chancellor (1); The vice president 
(1);; Researchers (1); Teachers (1) 

 
10 most common words: 
University (43); Entrepreneurial (38); 
Universities (37); Entrepreneurship 
(30) Business (29); Development 
(27);); Organisation/s (28); Research 
(28); (27); Corporate (20); 
Individual/s (22); Support/s/ed/ive 
(22); New (20); Staff (20); 
Behaviour/al (17); Enterprise (17) 
Fund/ing (17) 

Themes/Positions 
In response to changing funding mechanisms ( how structures 
can influence social reality)/ good entrepreneurs are not good 
managers – wrong temperament./ New – future/ Funding – not 
core activity./ Potential hostility towards entrepreneurship in HE 
(shady villain)/ Growing a business – organic, natural - organic 
organisation  - cellular structure – growth as different cells of an 
organisation. Enterprise culture and ‘Thatcherism’  - ideological 
culture clash between public and private sector/ Entrepreneurs 
as corporate ‘misfits’ - cynics, rebels, free spirits/ Focus on 
science and technology/ Enterprising people aren't attracted to 
large organisations (therefore people who work in large 
organisations, esp within the public sector, aren't enterprising - 
where do most women work?)/Public sector inefficiency./ When 
businesses become big they stop being entrepreneurial (then 
why the push for growth? More linked to the individual rather 
than the company in that case?). Large companies don't 
encourage team work/ Suggests a form of entrepreneurial 
habitus and the forms of capital to be accrued through an 
entrepreneurial approach (reward and compensation)/ HEIs have 
never had to be entrepreneurial or enterprising – clashes with 
traditional role of education and university/ Academics are like 
entrepreneurs/Suggestion of individualism linked to 
entrepreneurs. 

Mckeown, J., 
Milman, C., Sursani, 
S.R., Smith, K. & 
Martin, L. M. (2006) 
UK Graduate 
Entrepreneurship 
Education  in 
England Wales and 
Scotland .  24 
pages 
 
Author/Data 
Production 
Named authors. 
Pilot stage 
supported by ‘a 
panel of experts 
acting as critical 
friends’ Based on a 
nationwide survey 
102 HEI 
respondents. 

Definitions 

‘enterprise education is seen 
as a route to develop an 
entrepreneurial culture, to 
promote enterprise, to create 
new ventures and to foster 
entrepreneurial mindsets 
through education and 
learning’ 
 
Audiences/Stakeholders 
HEIs – to help them ‘deliver 
the policy agenda of increased 
sustainable business start-up’. 

Education as a ‘key enabler’/a growing 
global consensus/ creating a more 
entrepreneurial culture/entrepreneurial 
mindsets/entrepreneurship competence/ 
learning environments/ entrepreneurship 
competence/Entrepreneurial culture/ 
culture of enterprise/diverse knowledge-
based resources/review by critical 
friends/“action learning” and “experiential 
learning” /technology-based learning/‘New’ 
versus ‘old’ universities and the ‘university 
divide’/a ‘snapshot’ approach/new trends 
and advances/delivery mechanisms/bold 
steps/virtual learning environments/online 
communities/the “spirit” of education/key 
knowledge 
  

Partners (14); Students (13) ;  
Faculties (9); Participants (in 
research) (9); Staff (9);  Ethnic (7); 
Female (6); Entrepreneurs (5); 
Graduates (5): Professors (4); Critical 
friends (3); Experts (2); External 
experts (2); External partners (2) 
International partners (2); Advisors 
(2);  National partners (1); Overseas 
partners (1); US students (1) 

 
10 most common words: 
Enterprise (87); Entrepreneurship 
(82); university/ies (77); Business/es 
(56); Learning (42); Research (42); 
Technology (38);Enterprise education 
(33); Graduate (30) Innovation (29) 
New/er (28) 

Themes/Positions 
Entrepreneurial culture/ Enterprise more important than 
entrepreneurship/ World wide phenomena/ Learning rather than 
teaching/students and partners more important than 
staff/graduates not students or undergraduates/ what happens 
after rather than what happens 'during' their course (future – 
also new)/female and ethnic mentioned but not male (norm of 
white male unspoken?)/focus on technology/ Involvement of 
those outside academia/US students as benchmark/ Lack of 
specific focus on ethnic entrepreneurship, female 
entrepreneurship and social entrepreneurship/ 
Notes history of entrepreneurship and enterprise education 
development over 50 years and the increased importance over 
20 years 



Followed up by 
telephone 
conversations and 
institutional visits 
Statistical analysis 

Pittaway L. & Cope, 
J. (2006) 
Entrepreneurship 
Education: A 
systematic Review 
of the evidence. 33 
pages 

 
Author/Data 
Production 
Named authors. 
Data produced by 
Systematic 
Literature Review 
(SLR). Based on 
analysis of 185 
academic papers 
from 1970-2004 in 
Nvivo. 

 

Definitions 
NONE USED because of 
‘definitional and conceptual 
uncertainty’ and an 
acknowledgement that we 
don’t know what it is and what 
its purpose is because there is 
so much varied and diffuse 
work happening across HEIs 
meaning that ’we do not really 
know what ‘entrepreneurship 
education’ actually ‘is’ 
 
Audiences/Stakeholders 
Policy makers and policy 
groups such as NCGE, and the 
Kaufman Foundation 

A globe is used on the cover – signifying a 
global marketplace? The need for flexibility 
in a world wide job market? The 
importance of international knowledge for 
business success?a ‘vibrant’ cultural 
shift/pedagogic contradictions/a strong 
base of graduate entrepreneurial capability/ 
a vibrant landscape with increasing 
resources flowing into HEIs/key 
stakeholders/vibrancy and 
diversity/investigate the research 
base/evidence base is ‘fragmented and 
emergent’/ The ‘entrepreneurial life- world’ 
/ a requirement to move from a period of 
growth into a period of reflection/map out 
the field of entrepreneurship 
education/‘impact criteria / education’ is 
turned into ‘practice’/a holistic 
understanding/ policy climate/ lack of 
clarity/the ‘university enterprise context’ 
/the ‘interface’ between institution and 
other organisations/‘Anglo-Saxon’ 
perspective/inputs and outputs 
transforming universities into 
‘entrepreneurial institutions’/cross-
fertilization of methodologies/‘real-life’ 
opportunities to learn/an entrepreneurial 
career/supply side issues/cross-fertilization 
of knowledge/ The evidence is 
fragmented/areas of critical mass/the 
enterprising university/little ‘piggy-backing’ 
of studies/university-business 
interface/entrepreneurial 
institutions/culture shift/technology 
transfer/cross-fertilization of 
methodologies/mapping of 
supply/‘programme centred’ view/venture 
creation/critical mass 

Students (36); Graduates (32);  
Entrepreneurs (23); Employers (2);  
Business owners (2); Mentors (2); 
Practitioners (2);  Trainers (2); 
Women Entrepreneurs (1); Women 
MBA Entrepreneurs (1); Married 
women (1); Men entrepreneurs with 
dependent children (1); Men MBA 
entrepreneurs (1); Female MBA 
entrepreneurs (1); Male MBA 
entrepreneurs (1);Male students (1); 
Male entrepreneurs (1); Younger 
students (1); managers (5); 
Business people  (1) Educators (1); 
Male and female MBA students 
(1)Staff (1);  key Stakeholders (1);   

 
10 most common words: 
Entrepreneurship (226); Research 
(130); Business/es (123); 
Entrepreneurship education (116); 
graduate/s (108); Student/s (86); 
Develop/ment/s/ing (66); Enterprise 
(57); Evidence (58); Policy/ies (57) 
 

Themes/Positions 
Link made ‘back to the 80s’/ Emphasis on graduates not students 
– what they do after their course not on course/  
Invisibility of staff/ Policy driven/ Benefit is hard to quantify and 
measure/ Need to move from growth to reflection/ Entrepreneurs 
- a group , homogeneous/ an unspoken assumption of whiteness 
in literature reviewed?/Gender is mentioned within the 
documents analysed but does not feature in the main discussion 
other than the mentions of research suggesting that male an 
younger students with family experience of business appear to 
have greater intentionality/ 
Marriage and children linked to women's 'barriers'  not to men's/ 
Trainers and mentors not teachers and educators/ employers are 
important/ Science Enterprise Programme (SEC) was considered 
to have made a major contribution to the promotion of enterprise 
education in HEIs/development driven by a focus on STEM 

 

Gibb, A. (2005) 
Towards the 
Entrepreneurial 
University: 
Entrepreneurship 
education as a 
lever for change. 
14 pages 
 
Author/Data 

Definitions 
Entrepreneurial universities 
defined on p. 3 An 
entrepreneurial is person 
suggested as having  ‘a sense 
of ownership, control, 
independence, responsibility, 
autonomy of action and 
commitment to see things 
through while living, day by 

‘entrepreneurial life- world’/entrepreneurial 
university/ an entrepreneurial response/ 
the fabric/of the institution/ a revealed 
preference analysis/ lever for 
change/institutional capacity building/the 
essences of the entrepreneurial culture/ 
university activity-based relationships/ 
entrepreneurial staff/entrepreneurial 
leaders/entrepreneurial learning is ‘how to’ 
and ‘need to know’/entrepreneurial 

Stakeholders (20); Students (21); 
Staff (16)  Graduates (3);  
Entrepreneurs (4); Individuals (4); 
overseas students (3);Change 
agents; Entrepreneurial staff (1); 
Entrepreneurial leaders (1); (1); Role 
models (1); Practitioners (1); 
Business people (1); Professors of 
Practice (1); 
PVCs (1) 

Themes/Positions 
Gender neutral and colour blind/ homogeneity of students/ 
lack of fit between business models and HE sector culture 
(culture clash?)/ Importance of external stakeholders 
Learning not teaching/ Students not staff/linked with promotion 
of science parks, incubators, technology transfer offices and 
patent protection/ stakeholder relationships/ Importance of 
funding/ Challenges traditional business school model as aiming 
for high growth and as difficult/presenting’ the heroic view of the 
entrepreneur’ and emphasis on business plans and new venture 



Production 
Named author on 
behalf of NCGE 
(Gibb is their 
academic adviser) 
and presents ‘the 
NCGE Template for 
Entrepreneurship 
Learning Outcomes’ 
(although the NCGE 
distances itself from 
the 
recommendations). 
No data production 
outlined although 
‘observation of 
what is taught’ is 
mentioned. This is 
an ‘opinion’ piece 
by a recognised 
expert in the field – 
emphasised by the 
NCGE disclaimer. 

day, with uncertainty and 
complexity’. Entrepreneurial 
behaviours suggested as 
‘Opportunity seeking and 
grasping, networking, taking 
initiatives, persuading others 
and taking intuitive decisions’ 
 
Audiences/Stakeholders 
HEIs and staff. Key 
stakeholders are: relevant 
government departments, the 
Learning and Skills Council, 
the Regional Development 
Agencies, the Enterprise 
Insight Consortium, senior 
University representatives, the 
Higher Education Funding 
Council, NESTA, the Centres of 
Excellence for Teaching and 
Learning in Enterprise,  the 
Higher Education Academy 
and NCGE 

ingredients/ entrepreneurship as 
community of  practice/the world of the 
entrepreneur/ Life world of the 
entrepreneur/ to ‘feel’ what it is like to be 
entrepreneurial/ ‘feeling’ world of the 
entrepreneur/‘selling out’ traditional 
academic values/creating space for 
learning by doing and re-doing/relationship 
learning/the dynamics of change/ 
opportunity seeking/ opportunity grasping/ 
beyond the market/ Entrepreneurial mind 
set/ Harvesting departmental staff/ re-
orientation of the contract with the 
student/the business and wider stakeholder 
community/the ‘idea’ of a university/a 
growing body of experience/university as 
‘hub’ for local and regional development/a 
world of uncertainty/The ‘buying of one’s 
own autonomy’ as a HEI/pressure for 
change/the scholarship of relevance and 
integration of knowledge/ the 
entrepreneurship challenge/Collective 
actions/the life world of entrepreneurship/a 
coordinating mechanism/entrepreneurship 
career/entrepreneurial ‘heroes as friends’ 
acquaintances/images of entrepreneurial 
people ‘just like them’ 

 
10 most common words: 
Entrepreneurship (32); 
Enterprise (28); learning (27)  
Student/s (26); funds/ing (24); 
Provision (22); Development (20); 
Staff (16) Engagement (15); 
Teaching (13); Education (12); 
Business/es (11); Region/al/ly (11); 
Support/ed/ing (9) 
 
 
 
 

creation/ training,careers and learning before teaching and 
pedagogy issues. cf. pracademic debate and the logic of practice/ 
emphasis on practice and practitioners (entrepreneurs) rather 
than teaching/educators of theory (researchers)/Creating 
opportunities for participants (students) to explore meanings for 
their own personal and career development/ students as 
knowers? re-orientation of the contract with the student/students 
as knowers of their particular subject and of their career 
prospects but not of the ‘entrepreneurial life-world’/ 
Entrepreneurship as ‘career’ 

 
 
 


